
AT&T AdWorks Lab
The AT&T AdWorks Lab is our physical place – allowing our advertiser  

clients the opportunity to explore and discover what AT&T AdWorks  

has to offer. We showcase the breadth and depth of proprietary,  

aggregate data that flows through AT&T channels. We demonstrate our 

ability to produce real-time and actionable intelligence across multiple channels –  

mobile, online, television, Out-of-Home (OOH)  and other emerging media that will materially  

expand opportunities for effective marketing communications. 

 

Marketing executives will immediately understand the potential value of aligning with a company  

whose data advantage – its ability to understand specific audience segments and media  

consumption patterns – is unequaled.

 

The Lab shows emerging ad solutions and technologies in an environment of customized consultation 

and evidence-based solutions.

The purpose of the AT&T AdWorks Lab is to:

Lab

Inform
with data 

and insights

Engage
with new 

test pilots

Inspire
with a look into 

the future



Visitors enter into an immersive world 
of data*, new media and emerging 
technologies. They leave with new 
ideas and actionable programs to  
participate in.
  
Current Pilot Programs Include:
•	Interactive Branded & Virtual TV Channels
•	IPTV Telescoping
•	TV Commerce
•	Enhanced TV Overlays
•	Audience Based TV Ad Targeting
•	Multi Screen Research
•	Store Finder
•	Custom Audience Targeting
 
The AT&T AdWorks Lab showcases  
a variety of opportunities across  
industries including, but not limited to:

Retail

Financial

Hospitality  
& Travel

Let’s Talk 
To book your visit, contact David Polinchock at david.polinchock@att.com or 212-709-5118

* �AT&T AdWorks is committed to protecting the privacy of 
AT&T customers and its offerings focus on reaching audi-
ence segments based on non-personally identifiable and 
aggregate information. 

Auto

Insurance

CPG


